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NIKE NORTH
AMERICA

(Fiscal 2023 Revenues: $21.6 Billion)

Nike’s regional segments engage in the design, marketing, d(levelopment

NIKE EUROPE, MIDDLE
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NIKE GREATER
CHINA
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and sale of Nike-branded athletic apparel, footwear, and products in
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CONVERSE
(Fiscal 2023 Revenue: $2.4 Billion)

This Nike se?ment engages In the design,
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[ Golf ] [Slides &Sandals | [ Lifestyle | [ Jordan ] [ Rumning | [Pants &Tights | [ Skirts & Dresses | [ SportBras__| [ Socks ] [ Jackets & Vests | [Swim Goggles & Caps | Belts Gloves/Mitts Hats, Visors & Headbands
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Hoodies &
Pullovers

Compression &
Baselayer

Converse-branded ~ casual  sneakers,
apparel, and accessories.
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Footwear Apparel Equipment
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